


Why Social Media?

Source: Search Logistics

Source: Nonprofits Source 

https://www.searchlogistics.com/learn/statistics/social-media-user-statistics/
https://nonprofitssource.com/online-giving-statistics/social-media/


Six Steps



Step 1: Set a Goal



Set a Goal

Digital Goals Categories: 
• Brand Awareness
• Engagement
• Drive website traffic
• Grow your audience

Social Proof: What others say 
about you and your organization



● Find Adopters for 90% of my Foster Kittens

● Raise awareness of fostering and 
rescuing cats

• Increase online following by 20% 
by the end of the year
• Engage 300 new accounts a 

month



Step 2: Find Your Audience



Source: Doofinder.com

https://www.doofinder.com/en/statistics/most-popular-social-media-platforms-united-states


Buyer/Donor/Constituent Persona

● Age
● Marital Status
● Children
● Education Level
● Income level
● Lifestyle
● Needs
● Problems
● What are their interests?
● What do they value?
● What are they buying/hiring?



Demographics

Source: Hoosuite

https://blog.hootsuite.com/social-media-statistics-for-social-media-managers/


Creating a Profile…

Facebook Business Page, managed 
from your personal Facebook 
and/or Meta Business Suite

Convert Instagram Profile to 
Business or Creator Profile



LinkedIn Business Page, managed 
from your personal LinkedIn Regular account, attached to a Gmail 



X (formerly Twitter)
Business Profile available but unnecessaryTikTok for Business 



Step 3: Strategize Content



Step 3: Strategize Content

● What is the value your brand offers?
● What is the tone of your brand?
● What key points do you want to get across?
● What, if anything, should you not say? 

Guiding Questions

Golden Rules of Content

● Is it something that the audience needs or wants? 
● Does it solve a problem?
● Does it teach them something?
● Does it improve their life in any way? 
● How does it appeal to their emotions? 

Audience Journey



Content Pillars
●  Themes or topics that you consistently create 

content around

Awareness & 
Education 
 

User 
Generated PromotionalEntertaining



Branding
● The process of creating a distinct 

identity for a business in the mind 
of your target audience and 
consumers

● “Look & Feel”
○ Logo
○ Colors
○ Fonts

● Messaging
○ Key points to repeat
○ Overall tone
○ What not to say



Design
● Follow branding 

guide
● Keep it simple
● Resize for 

appropriate 
platforms

Source: Hootsuite

https://blog.hootsuite.com/social-media-image-sizes-guide/


Paid Ads



Content Calendar

Write it Down!
Social Media Calendar

Source: Semrush

https://www.semrush.com/blog/social-media-calendar/


Content Calendar

Write it Down!
Social Media Calendar

Source: Semrush

https://www.semrush.com/blog/social-media-calendar/


Content Calendar

Write it Down!
Social Media Calendar

Source: Semrush

https://www.semrush.com/blog/social-media-calendar/


Step 4: Post Regularly



Scheduling

● Consistency is key!
● Be realistic

Source: Hootsuite

https://blog.hootsuite.com/social-media-posting-schedule/?utm_source=facebook_hootsuite+%28default%29&utm_medium=owned_social&utm_term=29d0caea-b7f0-48c4-835b-e9b83dc187f2&utm_campaign=all-alwayson-none-glo-en----social_hootsuite---


Anatomy of a Post
● Hook

● Body

● Call to Action (CTA) 



Types of Content
Created Curated

Original content that 
you/your business makes 
based on your expertise

Sharing content that is related to your 
organization/niche that is created by 
someone else



Types of Content
Graphic Photos Video



Types of Content
IG 
Reel/TikTok/YouTube 
Short

Carousel Story



Types of Content
EventLinks Text



Social Media Scheduling
● Schedule time to create content

○ Batch creation
○ Reuse content

● Scheduling the content to post across 
platforms



Step 5: Engage with Your Community



Step 5: Engage with Your Community 

● To increase engagement, you must engage! 

○ Likes and Favorites
○ Comments, Direct Messages, Replies
○ Shares, Retweets, and Reposts
○ Saves
○ Clicks
○ Mentions

Be 
authentic!

● Engagement: actions that reflect and measure how much your audience interacts with 
your content

○ Respond to comments and DMs on your account
○ Interact in comment section of big accounts
○ Engage with smaller accounts’ posts
○ Comment on people you follow & who they follow
○ Visit hashtags in your niche
○ Participate in stories



Engagement Types
● Like/React

○ Low-effort
○ Unlikely to get responses

● Comment
○ Much more likely to get responses

● Share
○ They will get a notification you shared
○ May be able to respond
○ Increases reach for their post

● Save
○ They’ll see how many saves they have, but not who saved it
○ Good for curating content



Engaging with Your Audience
● Be polite
● Respect each person
● Address the issue not the person

○ Do it quickly
○ Stick to the issue at hand

● Don’t feed the trolls
○ Don’t argue
○ Quietly ignore them

● Refer back to core messages  



Step 6: Analyze & Evaluate



Analytics/Insights

● Metrics: the raw data you collect to 
measure aspects of the product

● Analytics: the process of interpreting 
the data to gain insights and make 
data-driven decisions.



Where to Find

● 3 Sources of Meta Data:
○ Facebook Page
○ Instagram Profile
○ Meta Business Suite

Meta LinkedIn

● YouTube Creator Studio● Business 
Page

YouTube

https://business.facebook.com/latest/insights/


Where to Find
TikTok Twitter

● “Under Construction”
● Creator Tools



Common KPIs
● Reach

○ how many 
users come 
across your 
social media 
channels.

● Impressions:
○ This is the 

number of 
times your 
post was 
visible in 
someone’s 
feed or 
timeline.

● Followers
○ The number 

of followers 
your social 
channel has 
at a set time

● Growth
○ How many 

followers 
you’re 
gaining

● Share of 
Voice
○ how many 

people 
mentioned 
your brand, 
compared to 
the number 
of people 
mentioning 
your 
competitors

● Engagement rate
○ How many likes, shares, comments, 

etc. divided by your number of 
followers

● Conversions
○ Number of people who take action 

from your post (visit your website or 
landing page, subscribe to a mailing 
list, make a purchase, etc.)



Evaluate
● Based on the data…

○ Are we reaching qualified people?
○ Are we engaging qualified people?
○ How many of them are 

converting?
○ What’s the best time to post?
○ What types of content are 

resonating? 
○ Which platforms do I need to be 

focusing on? 



Katie Marinello
katie@ktworldcommunications.com

ktworldcommunications.com

Detailed Analysis of 
your web & social 

presence with 
actionable next steps

Get One Here

@ktworldcomm @classacthr73

Follow Us!

mailto:katie@ktworldcommunications.com
ktworldcommunications.com
https://www.ktworldcommunications.com/digital-audit

